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Today’s Adventure

Introduction

" Key Industry Trends
" Panel Interview

" Questions from you
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Lina Page Jason Anderson Kavita Vijayan Larry Garfield
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Now
Strategic
for CDFls
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Digital
Marketing:
the
opportunity
we’ve been
waiting for
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SOCIAL_
INNOVATION

FEARLESS INNOVATION REDEFINES
THE WAY WE INNOVATE

There's a lot
we can learn.
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Plopmiere . e whe-
Philanthropies I_I

-
s Donors Choose.org
¢\ 1 Teachers ask. Yeu choose.

-

charity: water
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THIS IS A JERRY CAN. Sl

KIDS WILL
TO US IT SAYS “GASOLINE” BUT FOR 1 BILLION DIE TODAY
PEOPLE ON THE PLANET, IT REPRESENTS WATER. IT FROM WATER
WEIGHS 40 POUNDS WHEN FULL, AND PEOPLE ALL OVER RELATED
THE WORLD WALK UP TO 3 HOURS EACH DAY CARRYING
IT. THE WATER THEY BRING HOME TO THEIR FAMILIES DISEASES.

OFTEN MAKES THEM SICK. WOMEMN AND CHILDREM ARE
RESPONSIBLE FOR THIS DAILY TASK, WHICH PREVENTS
THE KIDS FROM GETTING AN EDUCATION AND THE

WOMEN FROM EARMNING A MUCH NEEDED EXTRA INCOME.
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ALS

ASSOCIATION
Create a world without ALS.

Since July 29, 2014, The ALS
Association received $115
million in donations.
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CDFI BRANDS “SOCIAL INNOVATION"
BRAMNDS

2014 OPPORTUNITY FINANCE NETWORK CONFERENCE

CDFI Power Words

Lending Funding

oaion COMMUNITY opporuniy
Financial | cree  Nonprofi
_ Low-Income .y« Resources
Business Policy Partnerships MI | | I O N S

fransem Inyestment
Money Enterprise
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Action
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Future

Development
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CDFlI BRANDS

SOCIAL INNOVATION BRANDS

* Transactions

» Traditional “banking”
themes- dry and rather
corporate

» Focus on output/results
and less on the problems
they are helping to solve

» Power Words: Community,
Investment & Capital in
their messaging

» “East Coast” old-school

30th

Transformation

Human, with an emotional
connection

Focus on huge problems and
disruptive ideas that are being
developed to solve them
Power Words: Innovation,
Change, Ideas, Issues in their
messaging

“West Coast” Fast Company
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Ti{ THE REINVESTMENT FUND

Impact Financing & Development Policy Expertise Home About

Invest

Learn more.

Featured Storjes: News Featured Publications

TRF is pleased to be part of Bond Guarant
Program w/ @crf_usa @capita

@Liifund htepe?
#CDFI

20 hours age
RT @policymap: WONK WARNING: Ever wonder
how PaolicyMap geo-locates the data you upload?
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WE ALIGN CAPITAL
| WITH JUSTICE.
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WHOWEARE WHATWEDO HOWWEDOIT OURFOCUS Q

10



10/29/2014

lL~/p|:nt:rt|.u'||ty Metin  Conac  Abour
Fund® ,

Economie
Mobility in
California

$68 Million invested in
microfinance
Learn more >>

Opportunity in Action

BusinessWeek features EasyPay loans
- With aur EasyPay loan, BisinessWeek wites "Haw a Nongrofit
[TENEESVEELY  Hopes to Eat Subprime Small Business Lenders' Lunch®
WEAD ARTWLE

L : Calehrate our 20th A v
sy
Over the past twenty years, we have helped mare than 15,000
- _— et people rimagine their future, Celebrate the people and
Avemant kEyYnann P o vedmsoe milecranes dehine seannmic mabilin far i deeadest .

AL - ANTI - 2D

gandtest new
d?lﬂlt the status

N

Building a new urban practice.

Living Cities works with cross-sector leaders in cities to build a new type of
urban practice aimed at dramatically improving the economic well-being of
low-income people. We believe that these four core elements of our work are
key to these ends:

Capital Innovation. We blend public, Open-Sourcing Social Change. We
private, and philanthropic financial work at the intersections of information,
resoUnces in new ways to better mest the ‘ people, story, and lechnology to

g needs of cities and their residents accelerate the uptake of promising

e solutions to soclal problems.
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Calvert
Foundation" o

i

ABOUT US IMPACT INVEST LENDING RESOURCES AND EVENTS CONNECT

2014 SOCIAL IMPACT REPORT

$1 Billion for Good

— e . Since 1985, more than 13,500 people have invested in our
F Community Investment Note. With their 5upport our portfolio
= R TR TR R R T T

NETWORK

Welcome to the Social Impact Calculator, a first-of-its-kind tool that allows us to estimate the social impact
of our investments in dollars—providing a new way to assess how effective we are in creating pathways of opportunity
in low-income communities. We are pleased to present the calculator as an mteractwe r.on' for you to learn how it
works, offer feedback, and use for your own purpeses. How to Use the Soi t Call C

m & EquitableToD | 2 EarlyChildhood ]e Education ] # Health Centers
- I .

SOCIAL IMPACT CALCULATOR

Increased food expenditures Permanent Supportive Mosting as & Vacring
Family Lmita " oning Reatriction Term (yeart)
Mee-Famity Unins" i

Houting RevtrictisnTarm yuine) ™ total” m E

@
Total'

)

e v ET e L F 1 e n

AFFORBABLE HOUSING SUBTOTAL m

reased Food expen

=l
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BlogandNews Events Reporis and Publications _ Contact Us AR

|] ”‘””T@ ADVISING RESEARCH
] ' sonall s odesing s sonall Inigha-—provid

s,
COMMUNITY-VENTURES S

| LOB

_ SERTRGE e

Report of the : po-za- e IR

SOCIAL IMPACT

INVESTMENT TASKFORCE return? We could unleash $1
trillion to transform business

Established under the U and societv.
presidency of the G8

Social impact plus a financial

WORLD
ECONOMIC
FORUM

Read ti LA

SOCUL ENTRIFRINT S

Breaking the Binary:
Policy Guide to Scaling
OUR MISSION MEET OUR COMPANIES BLOG AND NEWS | RIET Social Innovation

Pacific Community Vientures crotes Owver the past decade, we've helped Oectober o7, 5014
sconamic opportuniny in low-income thoisanss of small Businssses crame Mew Blog Series: Marketing ==
communities. We Schieve our mission housanas of jobs. Our companiea have As a small business, marketing is integ =
theough capial, antrepransurship, and shown job growth at ten timas tha ApOrience whan do you Start? in our
rnpact irvessting thought lsadership. national avernge, with 50% of our
m companies female-owned, and S6% October oz, sarg

rinority-aumed. Mest some of our Inspiration From The 10th £

companies!

Last week, | had the priviiage of anend

= ok Cly. 1w orwree o receiver

September 17, 2014
Gatching Up With Petit Coll
Last year Pate Colage received $150,0

export achvion through cur Business: A
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HOW HAS YOUR JOB
CHANGED OVER THE PAST
FIVE YEARS?
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OBJECTIVES, OUTCOMES
AND EXPECTATIONS
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TALK ABOUT A RECENT
ADVENTURE

30th

2014 OPPORTUNITY FINANCE NETWORK CONFERENCE

WHAT BRANDS DO YOU
ADMIRE MOST?
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WHAT KEEPS YOU UP AT
NIGHT?
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WHAT ADVICE WOULD
YOU GIVE?
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Your Questions...
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Get in touch; Keep in touch.

i
Ipage@ofn.org Kavita.vijayan@trfund.org
janderson@capitalimpact.org Igarfield@garfieldgroup.com
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...AND THE ADVENTURE
CONTINUES...

Want a copy of the eBook?
sign up at garfieldgroup.com/ofn
Or lgarfield@garfieldgroup.com
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