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Today’s Adventure

I t d ti Introduction
 Key Industry Trends
 Panel Interview
 Questions from you

Lina Page Kavita Vijayan Larry GarfieldJason Anderson
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Now 
Strategic 
for CDFIs
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Digital 
Marketing: 
the 
opportunity 
we’ve been 
waiting forwaiting for

There’s a lot 
we can learn.
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Compelling
Brand Story
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Since July 29, 2014, The ALS 
Association received $115 
million in donations.

Impact
Metrics

Compelling
Brand Story Innovation
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CDFI Power Words

Lending Funding

Community
Nonprofit

Investment
Capital

Financial Change

Innovation

PartnershipsBusiness

g

Low-Income Resources

g

Millions
DevelopmentTransform

E t i

Opportunity

Policy

14

Money Enterprise
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Social Innovation Power Words

LendingIdeas
Innovation

Millions

Change
Social

Investment Funding

Action

Lending

LifeResources

Ideas

Learn
Opportunity

Transform
Opportunity

Underserved

Issue
Potential

Lead

Community

Future

Join
Financial

15

Change
Development

pp y
Need Impact

• Transformation

H ith ti l

• Transactions

• Traditional “banking” • Human, with an emotional 
connection

• Focus on huge problems and 
disruptive ideas that are being 
developed to solve them

• Power Words: Innovation, 
Change, Ideas, Issues in their 

i

• Traditional banking  
themes- dry and rather 
corporate

• Focus on output/results 
and less on the problems 
they are helping to solve

• Power Words: Community, 
Investment & Capital in

Page 16

messaging

• “West Coast” Fast Company

Investment & Capital in 
their messaging

• “East Coast” old-school
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Question #1

HOW HAS YOUR JOB 
CHANGED OVER THE PAST 
FIVE YEARS?

Question #1

Question #2

OBJECTIVES, OUTCOMES 
AND EXPECTATIONS

Question #2
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Question #3

TALK ABOUT A RECENT 
ADVENTURE

Question #3

Question #4

WHAT BRANDS DO YOU 
ADMIRE MOST?

Question #4
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Question #5

WHAT KEEPS YOU UP AT 
NIGHT?

Question #5

Question #6

WHAT ADVICE WOULD 
YOU GIVE?

Question #6
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Your Questions…

Get in touch; Keep in touch.

lpage@ofn org Kavita.vijayan@trfund.orglpage@ofn.org Kavita.vijayan@trfund.org

lgarfield@garfieldgroup.comjanderson@capitalimpact.org
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Want a copy of the eBook?py
sign up at garfieldgroup.com/ofn
Or lgarfield@garfieldgroup.com


